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+ Who is MakeupByMel? 
 Mel is just a girl from New York City, who lives by fashion and makeup. Her channel, 
MakeupByMel is a top 100 YouTube channel.  With a number of subscribers toppling over 
86,000, and over 9,000,000 total views, her videos gain tens of thousands of views from women 
and men of all ages. 

Mel started making beauty videos on YouTube in January 2009, after serendipitously stumbling 
upon the online community as she was searching for a review of a certain lipstick brand. Mel 
has now been reviewing products for 2+ years and has fostered relationships with top 
companies as well as secured repeated paid sponsorships.  

Mel has worked with many high-end companies such as CVS/Pharmacy, Urban Decay 
Cosmetics, HauteLook.com and Proactiv just to name a few. She has also worked with smaller 
businesses that are independently owned as well such as, Hello Gorgeous Hair Extensions, 
Sweet Waxations Candle Company, Sigma Beauty and many more. 

 This past May 2010, The New York Times wrote a full two-page story on Mel, detailing her 
YouTube success. In June, Xbox 360 flew her out to Los Angeles to appear at the E3 convention 
to be a part of the Kinect for Xbox 360 launch. While there, she had the privilege of being 
interviewed by Disney’s “iCarly” Jennette McCurdy, and capturing all the excitement on 
camera for her YouTube subscribers to see. Summer 2010, she collaborated with Cliche 
Cosmetics and launched her own lip gloss, In the Mood for Nude, under their brand selling 
over 10,000 units. 

Mel also owns a successful online soap shop under the name Mel’s Sweet Bar. Her products 
includes soaps made to look like your favorite cupcake! 

Her channel continues to grow, gaining over 100 new subscribers every single day. She has a 
P.O Box and an email address, where fans of her channel contact her directly with questions on 
makeup and beauty advice. Mel has a strong following of girls and guys, young and old, that 
will continue to watch as long as she’s making videos! 
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MakeupByMel by the Numbers   

  MakeupByMel is one of the fastest growing gurus on 
YouTuber and your video will garner 75,000 views in the first 
month alone. 

  YouTube: http://www.youtube.com/user/MakeupbyMel 
  Total Video Views: 9,343,187 

  Channel Views: 2,273,446 

  Subscribers: 87,467 

  Twitter: http://twitter.com/MakeupbyMel 
  Followers: 19,000 

  Newly Redesigned Blog: http://www.melsbeautyblog.com/  
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Who MakeupByMel has worked 
with…   

  Urban Decay 

  CVS Pharmacy 

  Proactiv 

  NYX Cosmetics 

  HauteLook.com 

  Sigma Beauty 

  Maggie Bags 

  Xbox 360 

  Carols Daughter 

  Skin Care RX 

  Hello Gorgeous Hair Extensions 

  Luxy Hair Extensions 

  LUUX.com 

  Jemma Kidd Cosmetics 

  CoastalScents.com 

  Cliché Cosmetics 

  MalPearson.com 

  SweetWaxations.com 

  FlatIronExperts.com 

  CherryCulture.com 
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Featured in… 

 The New York Times:  

http://www.nytimes.com/2010/05/06/fashion/06skin.html?pagewanted=all  
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Results 

  Mel had a direct reach of about 80,000+ on her YouTube 
channel for LUUX.  

 An important factor for us was Mel's indirect reach, meaning, the 
reach of her subscribers as well.  

 Melissa’s 80,000 subscribers drew 30% of that or more = 24,000 
people, then add another 15% to 30% of that to account for her 
subscribers reach as well = 7,200, so you could estimate that Mel 
can draw 31,200 fashion and beauty inquisitive people from her 
channel of 80,000+ at the very least. And clicking through to our 
site is easy on YouTube (not like a magazine or television 
segment where one must remember the URL and then plug it 
into their web browser).  

  ~LUUX.com 
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Testimonials 

 My website hits increased by at least 30%, which was a lot for 
a new business such as mine. The sales on The Mellow Mel 
candle were through the roof and people still purchase them 
to this day. Melissa’s energy and sweet presence on screen is 
simply contagious. Thanks a million for allowing me to share 
in your journey. If you ever need anything, don't hesitate to 
reach out for me.  

    ~Sweet Waxations Candle Company. 
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Why work with a YouTube beauty 
guru?   
  Sales 

  YouTube beauty gurus have direct reach to a very dedicated core 
subscriber base that share very similar interests. Conversion is high, 
especially since subscribers share a relationship and trust with gurus, 
who vow to bring to them only the very best products and services. 
MakeupByMel can also launch coupon codes to entice sales.  

  Marketing 
  Don’t let your video live on YouTube alone! Use it on your website to 

market to your customers (show them a full video review of your 
product beyond photos, etc. It can be the make or break for a sale!), 
share the link with your newsletter base (offer a service; teach your 
consumers how to create new looks with your company’s newest 
launches, etc.).  

  Longevity 
  We work with you and your team to fully optimize your video so you 

not only increase sales and views upon initial upload, but continue to 
reap the benefits of a dedicated review when someone searches for 
your product, service or look (i.e. smokey eye) that is offered by your 
collection. 
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Services Available 
  Review Videos: MakeupByMel reviews your product or service in a 

dedicated video. 

  Tutorial Videos: MakeupByMel creates a look (spiral waves, bright red lip, 
etc.) with your products. 

  Favorites Videos: This once monthly video includes five to seven of her 
favorite products for that month. Seasonal, i.e. during winter, she may review 
moisturizers, in Summer, blotting powders, etc. 

  Tweets: MakeupByMel tweets about your company, latest sale, etc. 

  Blog: MakeupByMel blogs about your company, latest sales, swatches, etc.  

  OPTIMIZATION: MakeupByMel offers optimization of videos and blog 
entries so you can get longevity and SEO benefits. Limited to seven 
keywords.  

  CAVEAT: Mel must test-try your product/service ahead of time; video 
turnaround is typically 2-4 weeks.  


